
Education and Events are discounted up to 33%.

• The Great Lakes Trade Exposition (GLTE) brings 
together unprecedented educational programming 
and certification opportunities for all segments of 
the Green Industry, as well as the largest Green 
Industry trade show in the state.

• Stand alone educational programs are offered 
throughout the year and cover relevant information 
for all industry segments.

MNLA Marketing & Promotion provides 
additional exposure for your company!

Plant Michigan Greensm - MNLA has the only 
statewide consumer marketing campaign to promote 
our Green Industry members and their products 
and services. Members are promoted  through our 
websites, media outlets, Home & Garden Shows, and 
legislative events.

MNLA is Recognized as THE Authority on 
Legislative and Regulatory Issues!

MNLA is THE Green Industry resource on legislative 
issues and regulatory compliance that impact your 
bottom line. There is strength in numbers so join now 
and add to the growing voice of the Green Industry.

B e c a u s e  b e i n g  a  m e m b e r 

Become a 

Proud MNLA Member

TODAY!

MEMBERSHIP
M A T T E R S

Start Saving Today!

Membership Application Inside.

Why MNLA?
The Michigan Nursery and Landscape Association 
(MNLA), established in 1922, is the largest and 
oldest statewide Green Industry trade association.

MNLA Represents: A wide range of Michigan 
Green Industry businesses with 36% of our 
Michigan Business Members that have gross sales of 
$299,999 or less.

Impact of Michigan’s Green Industry
The combined economic impact of Michigan’s 
nursery, perennial plant production, Christmas tree, 
sod producers, landscaping and lawn care industries 
is $5.715 Billion.  The economic impact of our 
Nursery & Perennial plant produces is $1.2 billion, 
making us the #1 Specialty Crop in Michigan.  
The nursery and perennial plant producers are 
the fourth largest agriculture commodity group 
in Michigan and the fourth largest in nursery 
production in the nation.

Our Mission:
United to advocate 

professionalism, integrity and 
growth for 

Michigan’s Green Industry.
MNLA Business Members Receive:
• A new member kit including the current MNLA 

Membership Directory, and subscription to 
MNLA’s bi-monthly, award-winning magazine, 
The Michigan Landscape™. 

• Members Only Electronic Directory access, and 
All Electronic mailings and updates.

• Key Employee Memberships at NO CHARGE*!  
• Green Industry 101 Training Manual available for 

download at no cost.    
• Unemployment Work Search Relief though Project 

PLaNT.
• Free enrollment into the Apprenticeship Programs.
• Access to MNLA Member Logos for use on 

marketing material, website, etc. 

*Eligible Key Employees receive all electronic mailings and 
updates.

Who is  MNLA?
s a v e s  Y O UY O U  m o n e y !

These are just examples of the many savings that 
are ONLY available to MNLA Members.
For more information please contact MNLA at: 

(517) 381-0437 or visit our website at www.mnla.org.

MNLA Offers Many Cost-Effective Benefits!

• Average profit return of 46% of premium with 
competitive and stable rates through the Michigan 
Horticulture Industries Self-Insured Workers’ 
Compensation Fund (MHI Fund).

• Savings of up to 35% on business insurance 
through Gallagher.

• Discounted pricing on credit card transactions 
through Michigan Retailers Association.

• Discounts on Blue Cross Blue Shield of Michigan 
health insurance through the Salus Group.
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